
Women in Philanthropy
Unlocking the Power in Girls’ Schools



The Question We’ve 
Been Asking

“Can we fundraise?”



The Better 
Question: 

What if we’re uniquely 
positioned to succeed?



What Feels Most True at Your School?

• “Our alumnae aren’t engaged”

• “We don’t have the staff/resources”

• “Events aren’t working”

• “People are uncomfortable asking”

• “We don’t have major donors”



Before We Go There…Let’s Be Honest 

•Common challenges across girls’ schools



Barrier 1 - “Our alumnae aren’t wealthy” 

•Helping professions 

• Smaller donor base 

•No major gifts 

Many schools compare themselves to institutions with 

generations of major donors and immediately feel behind.

But wealth and philanthropic potential are not always the same thing.



Barrier 2 - “We don’t have the resources” 

• Limited staff

•No CRM

•No Time for strategy 

Some of the most meaningful engagement initiatives 

begin with almost no budget at all.

What they require first is intentionality.



Barrier 3  - “Events aren’t working” 

•High effort 

• Low return 

•Donor fatigue 



Barrier 4 - “Our culture doesn’t support asking” 

•Discomfort 

• Cultural norms

•Donor fatigue 



Barrier 5 - “Our alumnae aren’t engaged” 

• Low turnout 

• Limited connection

•Hard to reach 

Sometimes disengagement is not absence of care.

It’s absence of invitation.



Pause - You Are Not Alone 

These are global patterns. 



The Reframe 

• Not a capacity problem 

• A strategy + confidence problem 



What’s Changing Globally 

• Women’s wealth rising 
• Intentional giving 

• Impact-driven 

“Women hold approximately 40 percent of wealth worldwide and make or influence 

roughly 85 percent of charitable giving decisions in affluent households.”

Mercer Advisors, “Women in Philanthropy: Expanding Leadership, Impact, and Global Giving” (2026)

Women rarely give because they were asked well.

They give because they feel connected well.





Why Girls’ Schools Are Aligned 

• Women investing in women 

• Mission alignment 

• Community strength 



What Actually Works 

• Start with belonging

• Build relationships

• Tell human stories

• Create pathways for involvement

• Invite participation before philanthropy

Organizations that thrive are those investing deeply in donor relationships rather 

than transactional asks.

Candid – Fundraising insights on donor relationships (2026)



Key Shift 

Events → Relationships 

Asking → Inviting 

Transactions → Belonging 

Transactions create gifts.

Belonging creates advocates.



What Does This Look 
Like in Practice?

Real–world examples 



SheUnited >> Alumnae Center for Leadership









LeadON: Introducing Saint Joseph's Alumnae Center for Leadership

On Nov. 6, 2025, Saint Joseph’s unveiled the new Alumnae Center for Leadership, founded by Mary Lou Quinlan, BA '75, H '07.  The Alumnae Center is built by women, but designed as a resource for all our Hawks. Through personal and professional development, mentorship networks, and well-being initiatives, the Alumnae Center will 
support students and graduates alike to grow as leaders in their careers, communities and beyond. Learn more at sju.edu/acl

http://www.youtube.com/watch?v=UPvLgCtiIC8


“It’s Her Turn” Campaign 

• Women investing in women 

• Identity-driven messaging 

• Community rally point 

“Girls’ schools already have philanthropy in their DNA — they were founded on it.”

Marts & Lundy, “The Power Is Hers: Girls’ Schools Fundraising,” 2025



It's Her Turn | Lauriston Girls' School Presenter Video

Want to produce videos like this one? Contact us at Creativa: https://creativa.com.au/#contact ----------------------------------------------------------------------------------------------------------- This promotional video was made for Lauriston Girls' School https://www.lauriston.vic.edu.au/ ----------------------------------------------------------------------------------------------------------- FOLLOW 
CREATIVA Instagram: https://www.instagram.com/creativavideos/?hl=en Facebook: https://www.facebook.com/creativa.web.videos/ Twitter: https://twitter.com/CreativaVideos LinkedIn: https://www.linkedin.com/company/creativa-web-videos

http://www.youtube.com/watch?v=nhQPWTwRn0I


Giving Circles 

• Women giving together 

• Shared decision-making 

• Community building 

76% of giving circles report that women make up the 
majority. 

The NonProfit Times, reporting on W.K. Kellogg Foundation–supported research, 2017



Mentorship → Philanthropy 

• Start with engagement 

• Build connection

• Lead to giving 

Oak Knoll School for Girls, “Alumnae Mentorship Program”; Gwynedd Mercy Academy High School, “Alumnae Mentorship Program”



Bequest / Legacy Giving 

• Long-term impact 

• Values-driven 

• Underutilized 

“Planned giving is more than a gift—it’s a powerful legacy that fuels the future of 

curious, courageous, and compassionate young women.”

Westridge School for Girls – Planned Giving

Legacy giving is often less about wealth—

and more about identity.

It answers the question:

“What part of me continues after I’m gone?”

That resonates deeply with many women philanthropists.



The Pattern 

Engagement → Relationship → Philanthropy 



Your Next Step 

• 1 initiative 
• 1 audience 
• 1 story



It’s not new work. 

It’s a continuation.



Smarter decisions.

Stronger mission.


	Slide 1: Women in Philanthropy
	Slide 2: The Question We’ve Been Asking
	Slide 3: The Better Question: 
	Slide 4: What Feels Most True at Your School?
	Slide 5: Before We Go There…Let’s Be Honest 
	Slide 6: Barrier 1 - “Our alumnae aren’t wealthy” 
	Slide 7: Barrier 2 - “We don’t have the resources” 
	Slide 8: Barrier 3  - “Events aren’t working” 
	Slide 9: Barrier 4 - “Our culture doesn’t support asking” 
	Slide 10: Barrier 5 - “Our alumnae aren’t engaged” 
	Slide 11: Pause - You Are Not Alone 
	Slide 12: The Reframe 
	Slide 13: What’s Changing Globally 
	Slide 14
	Slide 15: Why Girls’ Schools Are Aligned 
	Slide 16: What Actually Works 
	Slide 17: Key Shift 
	Slide 18: What Does This Look Like in Practice?
	Slide 19: SheUnited >> Alumnae Center for Leadership
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24: “It’s Her Turn” Campaign 
	Slide 25
	Slide 26: Giving Circles 
	Slide 27: Mentorship → Philanthropy 
	Slide 28: Bequest / Legacy Giving 
	Slide 29: The Pattern 
	Slide 30: Your Next Step 
	Slide 31: It’s not new work.  
	Slide 32

